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Visibility



Instagram Post:
Promoting an ABME 
event to the general 

public



Visibility

Warm-up



Instagram Post:
Pursuing greater 

engagement (interest) 
with people who are new 

to Body Mapping 



Visibility

Warm-up

Lead/Nurture



Facebook Post:
Promoting ABME events 
specifically to those who 

are already involved 
with/invested in ABME 

activity



• Stretch

• Pause - reflect
Where are you now? 

         What do you  need?



Facebook Post:
Sharing an event or 

teaching experience from 
another ABME member



Visibility

Warm-up

Lead/Nurture

Engagement



Facebook Group:
A page dedicated to 

activity between 
members of a specific 
organization (may be 

formal or informal)



Visibility

Warm-up

Lead/Nurture

Engagement

Workshops



Instagram Post:
Promoting a workshop 
event to a specific OR 

general audience



PD for Teachers

Visibility

Warm-up

Lead/Nurture

Engagement

Workshops



Unique content that may 
be shared has a hard 
copy, via email, on a 

website, or as a social 
media post



PD for Teachers

Visibility

Warm-up

Lead/Nurture

Engagement

Workshops

LicensureTraining



Facebook Post:
Providing information 

about the ABME 
licensure process to the 

broadest possible 
audience



What is the service you can say YES to?

Closing Question:



QUESTIONS?



● Accounts: individuals, group, businesses
● Community Engagement: Strong

○ Commonly used and user friendly
○ Weaker engagement with younger 

generations 
● Content: Text, photos, videos

○ Reels (videos) gaining popularity
○ Stories and Lives allow for speedy 

sharing
● Feed: Based on intentional connections as well 

as online activity (i.e. ads)
● Paid Advertising: automated or unique

○ Pay per number of days and how many 
people you want to see the ad

● US Demographics (March 2023 data, 
Statista.com)
○ 23.8% of users ages 25-34
○ 18.4% of users ages 18-24
○ Slightly higher engagement with women 

(54.8%)
● ABME Demographics (June 2023 data)

○ 23.9% of users ages 25-34
○ 24.9% of users ages 35-44
○ Significantly higher engagement with 

women (72%)

● Accounts: individuals, group, businesses
● Community Engagement: Adequate

○ Commonly used and user friendly
○ Stronger engagement with younger 

generations
● Content: Photos and videos

○ Text is possible but limited
○ Reels (videos) are gaining popularity
○ Stories and Lives allow for speedy sharing

● Feed: Based on intentional connections as well 
as online activity (i.e. ads)

● Paid Advertising: automated or unique
○ Pay per number of days and how many 

people you want to see the ad
● US Demographics (March 2023, Statista.com)

○ 27.7% of users ages 25-34
○ 25.7% of users ages 18-24
○ Slightly higher engagement with men 

(50.6%, DataReportal.com)
● ABME Demographics (June 2023 data)

○ 42.4% of users ages 25-34
○ 24.3% of users ages 35-44
○ Significantly higher engagement with 

women (78.2%)

https://tinyurl.com/yeys4vm3
https://tinyurl.com/mrx6f6nd
https://tinyurl.com/2s9num4s


● Accounts: individuals, businesses
● Community Engagement: Strong

○ Emphasis on professional networking
● Content: text, photos, and videos

○ Posts tend to be shorter and focused 
on a business need or success

○ Profiles act as virtual resumes/CVs
● Feed: Based on intentional connections as 

well as online activity (i.e. ads)
● Global Demographics (February 2023, 

Hootsuite.com)
○ 59.1% of users ages 25-34
○ 20.4% of users ages 18-24
○ Higher engagement with men (57.2%)

● Other Statistics
○ 295,000 school accounts
○ 52 million users job search each week
○ 8 new hires through LinkedIn per 

minute
○ Over 36,000 newsletters shared 

● Accounts: individuals, group, businesses
● Community Engagement: Strong

○ Largely creator focused, but 
communities grow around these 
creators

○ Spans generations in creation and 
engagement

● Content: Videos
○ Photos and text are possible but yield 

less engagement
● Feed: based on who and what you interact 

with the most
○ HOWEVER. Algorithms can be very 

targeted, but also highly inconsistent.
● Global Demographics (April 2023, 

DataReportal.com)
○ 38.5% of users ages 18-24
○ 32.5% of users ages 25-34
○ Higher engagement with women 

(53.4%)

https://blog.hootsuite.com/linkedin-statistics-business/
https://datareportal.com/essential-tiktok-stats


Social Media Conclusions - What will work best for YOU?

Facebook is the best for overall usage - you can share what you want with relative speed 
and ease. 

- Challenge: The audience of younger populations is shrinking.

Instagram requires (arguably) the least amount of effort - you can post a photo and leave it 
at that. 

- Challenge: Limited posting options may result in a less active online community.

LinkedIn is best for focusing on professional networking - you can you can share your 
experience and expertise as related to your work.

- Challenge: Advertising is more involved and may require more funding and 
administration.

TikTok is (arguably) the best outlet for reaching younger generations.
- Challenge: The algorithms change frequently and inconsistently, making it difficult to 

grow and even maintain your desired audience.



• FB personal profile: https://youtube.com/watch?v=-BF7-d0WaAA&feature=share7

• FB business profile: https://youtube.com/watch?v=tMZ50fXi7wQ&feature=share7

• FB post: https://youtube.com/watch?v=e4rdyntP0jw&feature=share7

• IG personal profile: https://youtube.com/watch?v=DEAZkFpVF_U&feature=share7

• IG business profile: https://youtube.com/watch?v=2H99YUL-VRk&feature=share7

• IG post: https://youtube.com/watch?v=e4rdyntP0jw&feature=share7

• LinkedIn profile: https://youtube.com/watch?v=jh5eDSMPvjE&feature=share7

• LinkedIn post: https://youtube.com/watch?v=8mgKtm-vRfM&feature=share7

YouTube “How-To” Videos

https://youtube.com/watch?v=-BF7-d0WaAA&feature=share7
https://youtube.com/watch?v=tMZ50fXi7wQ&feature=share7
https://youtube.com/watch?v=e4rdyntP0jw&feature=share7
https://youtube.com/watch?v=DEAZkFpVF_U&feature=share7
https://youtube.com/watch?v=2H99YUL-VRk&feature=share7
https://youtube.com/watch?v=e4rdyntP0jw&feature=share7
https://youtube.com/watch?v=jh5eDSMPvjE&feature=share7
https://youtube.com/watch?v=8mgKtm-vRfM&feature=share7

